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AIA Rochester 

Our mission is to promote the profession and practice of 
Architecture in the Greater Rochester Area.  We are dedicated to 

providing our members opportunities for professional advancement, 
community involvement, and promoting design excellence in the 

built environment. 

Some of our programs : 
ü  Swinging For Scholarships  
ü  Design Excellence and Honor Awards 
ü  Monthly CES Programs  
ü  CANstruction 
ü  ERA (Emerging Rochester Architects) 
ü  Explorer and ACE Programs 
ü  Public Outreach Programs 
 



AIA Rochester is a Registered Provider with The American Institute of 
Architects Continuing Education Systems (AIA/CES).  Credit(s) earned on 

completion of this program will be reported to AIA/CES  for AIA 

members.  Certificates of Completion for both AIA members and non-

AIA members are available upon request. 

 

This program is registered with AIA/CES  for continuing professional 

education.  As such, it does not include content that may be deemed 

or construed to be an approval or endorsement by the AIA of any 

material of construction or any method or manner of handling, using, 

distributing, or dealing in any material or product.   

 

Questions related to specific materials, methods, and services will be 

addressed at the conclusion of this presentation. 

 



Learning Objectives  
At the end of this program, participants will be able to: 

 

1) Participants will be able to identify the individual elements that contribute 
ǘƻ ŀ ŎƻƳƳǳƴƛǘȅΩǎ ǳƴƛǉǳŜ ŎƘŀǊŀŎǘŜǊ ǿƘŜƴ ǿƻǊƪƛƴƎ ƛƴ ŀ ƎƛǾŜƴ ŎƻƳƳǳƴƛǘȅ. 

 
2) Participants will be able to suggest strategies that will preserve this 

character and position a community for long term economic success. 
 
3) Participants will be able to explain to the general public and elected officials 

why investing in preserving community character is important and 
represents a sound economic investment.  
 

4) Participants will be able to incorporate into their designs principles for 
sensitive new infill and new development projects that complement a 
ŎƻƳƳǳƴƛǘȅΩǎ ŜȄƛǎǘƛƴƎ ŎƘŀǊŀŎǘŜǊ. 

 

 

 

 

 

 

 



ULI Mission 

The mission of the Urban Land 
Institute is to provide leadership in 
the responsible use of land and in 

creating and sustaining thriving 
communities world wide 



ñSustainable development is development that 

meets the needs of the present without 

compromising the ability of future generations to 

meet their own needs.ò  

 



It is about our children 



Itôs about balance 

 ñConservation is a 

state of harmony 

between man and 

nature.ò 

 

  Aldo Leopold 



Itôs About Win-Win Solutions 

ÅHealthy Environment 

 

ÅVigorous Economy 

 

ÅVibrant Community 

 

 



Sustainability = more than technology 

ÅAt its most basic, ñsustainableò means 

enduring. 

 

ÅSustainable communities are places of 

enduring value. 





ñThe best way to predict the 

future is to create it yourselfò 

Abraham Lincoln 



What is changing? 

ÅNational and global economy 

ÅDemographics 

ÅTechnology  

ÅConsumer attitudes & market trends 

ÅHealth care 

ÅEnergy prices 

ÅThe weather 



How will the Crash Reshape America? 

 ÅñHow we live, work, 

shop and get around 

will change.ò 

 

ÅñCommunities that 

embrace the future 

will prosper.  Those 

that do not will 

decline.ò 



ñCommunities and regions are in a global 

competition to attract and retain a talented 

workforce.  Increasingly these talented workers 

are choosing where they want to live first and 

figuring out their job situations later.ò 

CEOôs for Cities, Segmentation Study, 2006 



Economic Development 

20th Century Model 

ÅPublic sector leadership 

ÅShotgun recruitment strategy 

ÅLow cost positioning 

ÅCheap labor 

ÅKey infrastructure = roads 

ÅCƻŎǳǎ ƻƴ ǿƘŀǘ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ 

ÅDriven by transactions 

ÅQuality of life - unimportant 

21st Century model 

ÅPublic/Private Partnerships 

ÅLaser recruitment strategy 

ÅHigh value positioning 

ÅHighly trained talent 

ÅKey infrastructure = education  

ÅFocus on what you do have 

ÅDriven by an overall vision  

ÅQuality of life ς very important 



Economic Development is About Choices 

Should we try to recruit 

new industry? 

Should we try to expand 

existing businesses? 



Business Recruitment 

 ÅThere are 3141 

counties in the US. 

ÅThere are 25,375 

towns in the US. 

ÅThey are all competing 

for a small number of 

new plants, factories or 

distribution centers. 



The One Big Thing Rarely Works? 

Convention centers                                 Festival Marketplaces 

Amusement parks                                   Aquariums 



What works today? 

ñ Successful cities 

and towns think 

small in a big way.ò 

 
             Roberta  Brandes Gratz 



    Demographic Shifts 

ÅBaby Boomers and Retirees ï 80 million 

ÅImmigrants ï 40 million 

ÅMillennials (18 to 32 year olds) ï 85 million 

ÅSingle-person households - 31 million 

Å75 % of American households do not have 

school age children 



Young People 

 Å Are getting married later or not at 

all 

Å Are postponing home ownership 

Å Own fewer cars and drive less 

Å Are concentrating in major 

metropolitan areas & cool towns 

Å Favor walkable neighborhoods 

Å Are adept with technology and 

social networking 

Å Are more tolerant 

Å Use social media to make buying 

decisions 

 

 

 



Technology & Globalization 

 ÅñThe Death of Distanceò 

ÅPeople can do business 

anywhere 

ÅMost new jobs are in small 

and medium sized 

businesses 

ÅHealth care & education 

Å Industrial recruitment is a 

small part of new economy 



Capital is Footloose 

Foster Freiss 
Jackson Hole, Wyoming 



Brandywine Funds HQ ς Jackson, WY 



Consumer attitudes are changing 



Market Trends 

ÅάLǘ ƛǎ ōŜŎƻƳƛƴƎ ŎƭŜŀǊ ǘƘŀǘ ƘƻƳŜōǳƛƭŘŜǊǎ ƻƭŘ 
one-size fits all marketing and product 
approach will not work for buyer groups 
whose interests & borrowing requirements 
differ widely, not only from buyers of the 
ǊŜŎŜƴǘ ǇŀǎǘΣ ōǳǘ ŀƭǎƻ ŦǊƻƳ ŜŀŎƘ ƻǘƘŜǊΦέ 

 

ÅSource: Builder Magazine, July 2009 








